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Why Choose
Ali Faraz

Data-Driven Proven Personalized MuIti-I?Iatform
Strategy Experience Approach Expertise

Every campaign is built on 4+ years of hands-on No handing your account From Facebook and
real performance dataq, social media marketing to a junior team member. Instagram to LinkedIn,
not guesswork — testing experience across You work directly with one TikTok, and Google Ads,
what works and cutting hospitality, design, travel, dedicated expert on every every platform gets a
what doesn' to keep and corporate industries, single campaign, from strategy built around its
results consistently bringing a versatile strategy through specific rules for what
improving. understanding of what execution. actually works.

drives growth.
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About
Ali Faraz

I'm Ali Faraz, a social media marketing expert with over four years of experience helping brands turn their
online presence into real, measurable growth. My journey started with managing small business pages
and has since grown into running full-scale ad campaigns and content strategies for clients around the
world. | study audience behavior, test ad creatives, and refine strategy based on real performance data
— because every platform has its own rules for what works, and | stay current with algorithm changes so
client strategies never go stale.
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Paid Social
& Search
Advertising

High-converting ad
campaigns across

Facebook, Instagram,
TikTok, Snapchat,
Twitter/X, LinkediIn,
Google, YouTube, and
Pinterest — built to turn

targeted reach into
real customers.

SEO &
Website
Optimization

Improving your
website's visibility on
search engines
through both localized
and worldwide SEO
techniques, driving
more qualified organic
traffic over time.

My
ervices

Content &
Creative
Strategy

Content calendars,
campaign creative,
and messaging
strategy designed to
resonate with your
specific audience and
stay consistent with
your brand voice.

Social Media
Management

Content planning,
daily posting,
community
engagement, and
monthly reporting —
keeping your brand
active and
consistent across
every platform.
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Industries
| Serve

Over 4+ years of experience,
I've worked across a range of
industries — each with its own
audience behavior, platform
priorities, and growth
challenges. This range gives
me a versatile, adaptable
approach to any brand | work
with.

Corporate
and
Business

Professional social
media strategy and
paid campaigns for
corporate service
providers, focused on
lead generation and
brand credibility.

Travel &
Tourism

Campaign strategy
and paid advertising
for travel and tourism
businesses, turning
engagement into real
customer inquiries.
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Swipe-Up Rate Performance & ROAS (Last 7 Days)
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I8y Ads Manager

& snapchat.adsmanager.com

Jan 15

+ Create Story Ad (8 Duplicate

Mon 11

Off /On Campaign

KSA Youth Fashion Story

(Riyadh Season)

UAE Tech Gadgets Snap Ad

India Cricket League Lenses

(Hindi/English)
Saudi Lifestyle Filters

India Lifestyle Stap Ad
Campaign

Saudi Liteskl Leagues Snap

(Hindi/English)

India Cricket Campaign
(Riyadh Season)

Saub Youth Fashion Story

(Riyadh Season)

India Leads Fashion Snap Ad

(Hindi/English)

Tun 13 May 16
Date of Done
# Edit Reports v
Status 1 Total Spend
® Active $15,000
® Active $8,000
® Active $22,000
® Active $5,000
® Active $10,000
Completed $8,000
Completed $12,000
Completed $11,000
Completed $8,000

e M +

{f Maximum: Jan 15,2023 & v
10.0x

79x w

g

5.0x 7

S

25x &

0
Jun 17 Sep 18 Sun19
Y Filters: All » "= Report v @ Exports »
4 eCPS 5

Swipes (Cost per Swipe) Impressions ROAS
125,000 $012 4 1,500,000 1 7.8x
90,000 $0.09 ¥ 1,700,000 T 6.5x
250,000 $0.08 4 3,000,000 1 9.x
65,000 $0.07 4 850,000 T 8.2x
35,000 $0.09 ¥ 650,000 T 8.4x
20,000 $0.08 4 300,000 T 6.5x
25,000 $0.08 ¥ 1,000,000 T 7.8x
25,000 $0.03 ¥ 400,000 1 6.8x
20,000 $0.02 4 200,000 7 6.5x

Total Performance Summary: Average ROAS 7.9x, Total Swipes 1.2M, Total Spend $110K.

X

| B Campaigns

8 Ad Sets

Ads

&

Creatives

]

Analytics

*

Tools
B Tools
& Renutions
(5 Campaigns
(@ Feedback

& Settings

Portfolio

A Acme Corp B2B Ads

Campaigns metrics

Account Impressions Trend

$14,580.32

Campaign

B2B SaaS Lead
Generation - Q4

Enterprise Cybersecurity
Webinar

Cloud Storage Whitepaper
- US/CA

Al for Marketing
Case Study

Fintech Platform
Awareness

7] Oct1,2024 - Oct 31, 2024

A/

=

Total Impressior

12,450,111

Actions
Funding a a
Source i Spend 3
Stripe $3120.45
Stripe $2,875.10
Stripe $1,950.88
Stripe $1,440.00
Stripe $1,800.77

Highlights

000
A//
A/
44“—!“‘44
— =
Total Engagemer
789,203
Y B8
< Rate (CPF) C
2,540,711 165301 651% 1,895
1,980,222 110876 S60% 1,420
$0.28 CPF
1,120,456 68,912 5_-‘5?“” 980
980,100 lgR kD 710
1,600,321 8o4s6 559% 1,005

d TikTok Ads Manager

Analytics

Analytics Dashboard

Reporting

Performance Trends

Video View Rate %

4%
3%
2%
1%

0%

10 day 13 day 27 day

Campaign Name

US Market Spark Ad - Coffee Lover
Japan Hashtag Challenge - Anime
India Video Views - Curry Recipes
EU TopFeed - Travel Viog

US Market Spark Ad - Coffee Lover
Japan Hashtag Challenge - Anime
India Video Views - Curry Recipes

EU TopFeed - Travel Viog

Q. Search

Asset Management

Performance Overview

1day & day

Status

® Delivering
® Active

® Active

® Active

® Delivering
® Active

® Active

® Delivering

12 day

Cost &
$2,150.75
$1,890.30

$950.45
$1,420.60
$2,150.75
$1,890.30
$950.45

$1,420.60

16 days

CPC +
$0.12
$0.14
$0.08
$0.11
$0.12
$0.14
$0.08

$0.11

20 days

CTR %

1.35%

1.10%

1.60%

1.25%

1.35%

1.10%

1.60%

1.25%

Option ~ i

[[] Reports v

|~ Performance Overview ~

26 days 30 day

Conversions
18,500
16,200
12,100
13,900
18,500
16,200
12,100

13,900

20,000

15,000

10,000

3WnjoA 32112

5,000

0

CPA 3

$3.20

$3.60

$2.80

$3.40

$3.20

$3.60

$2.80

$3.40
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Portfolio
Highlights

) shopify  Artisan Delights ~ ch Al ; Q ¢ by name, ID, or metrics Pinterest v Ao .. N Q, Search for campaigns, ad groups, o performanc a o o

A Store Analytics Orders  Products  Analytics  Marketing  Store v i Reporting Catalogs Campaigns Audiences Creatives Settings

Campaign Manager Last 30 Days: Jan 1 - Jan 30, 2025 ~
al « Dashboard £ Complete All oretord ~ Create Campaign Duplicate v /" Edit @ Last 30 Days: Jan 1, 2025 - Jan 31, 2025 v

Conversion tracking ( Linkedin Leads ¥
X 5 1 . E-commerce Purchases Performance ; 3
Total Sales Online Store Sessions Online Store Conversion Rate Average Order Value (AOV) = : Total Leads: 4,321 (5.2x increase) Avg CPL: $38.15

$1,540,230.98 285,670 4.56% $125.60
1 3,250% 1,890% *210% ™ 180%

~* vs. previous period ~* s, previous period 7 vs. previous period ~* vs. previous period

1,500 16 , 0 6,000
1,000

Purchases

500
4,000

2,000

LinkedIn Leads

Sales over time for November 28, 2024 Status

(Off/On)

Total Spend Pin Clicks Qutbound @ ROAS (Return

Campaioniame (usb) Clicks on Ad Spend)

@ Purchases
i 14:00
Peak: $185k 1400

° Peak: $185k

on @D  Summer Apparel Collection Catalog $15,890.75 186,930 192,303 51 2,850
Gift Guide Promoted Pins $9,430.12 53,570 54,868 49 1620

Kitchenware Showcase Shopping $3,550.00 36,852 53436 6.2 540 ( 775 how all tab]é i = fRe port camp
Kitchenware Showcase Shopping $10,880.00 46,833 60,303 6.2 540 7

CostperLead = Conversion

Gift Guide Promoted Pins $9,430.12 13,926 16,379 49 500 | Campaign Group Status o (CPL) ($) Rate (%)
: L 70,

Spend ($) Impressions Clicks

Summer Apparel Collection $5,800.75 26,684 16,798 49 350

15:00 5
Peak $120k Gift Guide Promoted Pins $3,33723 23,820 18672 49 340 Enterpriss aags Demo Active $75,000 12M 35,000 $50 4.3%
16:00 Requests - Global
| Peak: $117k 0 Kitchenware Showcase Shopping $3,550.00 9,268 13,362 6.2 330

’ Summer Apparel Collection Catalog $3,550.00 22,606 15,906 51 250 CFO Webinar Signups
12 North America

Peak: $25k Summer Apparel Collection $1,890.55 12,685 9,660 51 180

Active $40,000 800K 22,000 $42

B2B Talent Solutions -

Gift Guide Promoted Pins $2,000.00 6,791 7,289 49 120 EMEA

Active $30,000 600K ,000 $38
‘Summer Promoted Pins $2,650.00 4,678 3183 51 140
200 18:00 20:00 21:00 2

Gift Guide Promoted Pins $9,430.12 13,006 12,403 49 Global Hiring Whitepaper Active $15,000 300K 8,000 $37.50

Gift Guide Promoted Pins $9,430.10 3,238 2,389 49
Supply Chain Innovation

Gift Guide Promoted Pins $3,550.00 2,875 2,322 6.2 Case Study

Off $10,000 200K $40

Top products by units sold Sessions by device Kitchenware Showcase Shopping $3550.00 516 574

Total Spend

i - i Totals: 4321 avgcpL
Product Uniits sold De Sessions Kitchenware Showcase Shepping $3,550.00 26,930 28,595 i Leads $180,000

= Artisan Delights Fabric Softs

Results from 35 active campaigns $15,890.75 9,430.12 3,891.25
- D iPhone

$20,02k 285,670
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= Google Search Console

Performance

Total Clicks

1.85M

Total Impressions

37.1M

Average CTR

4.99%

vs Previous Period ( vs Previous Period (+2

(+1.1 pts)
Query Tracking ¥ Clicks

best online courses digital marketing ~* Tracked 1 35,401 412
290,005
1,988,777

1,456,888

~» Tracked 1 21,800
154,321

110,222

seo tips for small business

how to start a tech blog 2 Tracked

python programming guide »” Tracked T

digital marketing agency services ~ Tracked 78,543 902,331

advanced data science tools ~* Tracked T 22,280 412,730

machine learning concepts ~ Tracked T 18,788 668,877

e-commerce seo strategies ~* Tracked + 154,321 1,988,777

social media content plan ~* Tracked 1 35,337
21,805

12,268

548,887
902,331
500,084

content writing for blogs ~ Tracked T

social media content plan ~* Tracked 1

how to start a tech blog ~ Tracked 1+ 10,826 454,607

social media content plan ~* Tracked 1+ 6,871 279,736
106,331

53,003

content writing for blogs ~2 Tracked T 4226

content writing for blogs ~* Tracked 1 3,367

content writing for blogs ~* Tracked 2,529 69,333

Performance for 2,125 keywords 2,125 412,330

Average CTR improvement

Last 28 Days: Jan 1 - Jan 28, 2025 ~

Impressions  Avg. Position

3.5
72

Average Position

10.4

\

Average Position improvement
(-8 positions)

Avg. CTR  Rank Change
+32
+28
+45 1
+39 ¢
+30
+30 1
+27 4
+45 1
+39 1
+30 1

+

Portfolio

Manager

Owverview Campaigns Ad Groups Ads & assets

20K

Jan1

Status Campaign
@ Active 24 Q_ India Search | Leads - Maximize Conv. Jan 25
@ Active [=] UAE Display | Luxury Travel - Remarketing
® Active [&7 UAE Display | Luxury Travel - Remarketing
® Active Mumbai Performance Max - Gen Z

® Active 24 Mumbai Performance Max - Gen Z

o 0off Q_ 0ld Dubai Search - Local Services (0ld)
® Off Q_ 0ld Dubai Search - Local Services (0ld)
® Active Q_ KSA Tech Leads - Maximize Conv. Jan 25
® Active &7 Qatar Display Retail - Gen Z
® Active [ Qatar Display Retail — Remarketing
® Active [=] UAE Display | Luxury Travel - Remarketing
® Active Q_ Riyadh Maximize Value - Gen Z
® Active Q_ UAE Display | Loximize Conv. Jan 25
® Active [&] Riyadh Maximize Value - Maximize Conv.
o Off Q_ Riyadh Maximize Value - Search

e off Q_ 0ld DubaiSearch - Local Services (0ld)

® Off Q_ Riyadh Maximize Value - Search

a
O
a
a
O
O
a
a
a
a
O
O
a
O
O
O
O
a
(]

@ Off Q, 0Id DubaiSearch - Local Search

Total for 32 Campaigns

[¥ Global date

Recommendations

¥ Clicks
24,102
11,568
11,568
45300
45,300

0

0

Impressions  Avg. CPC
198,450 1,152
980,123 0.881.2
980,123 0.88.2

1,210,000 0.651.

1,210,000 0.651.2

0 -
0
198,450 1.150s

1,020,000 0.85.2
100,000 0.98].2
980,123 0.88].:
198,450 0.65.1
980,123 0.88].2

78,800 0.601,2

0 s

1,210,000 0.65.5

Highlights

Global date
Custom: Jan 1 - Jan 15,2025 ~

Jan 15, 2025

Cost Conversions  Cost/conv.

27,717,301 178 155,721
10,179.841.5 105 96.95L.3
10,179,841+ 105 96.95L.3
20,445,001+ 295 99811
20,445,001 295 99811
0.00.3 0 -
0.001.5 0
27,717.301.+ 155.7215
24,430,001+ 99.74].5
8,717.301.2 98.951.3
10,179.84).5 96.95].3
9,315.00].2 99,8111
10,179.84).2 96,9512
4,105.001.2 73.3813
0.001.5
0.001.5
0.001.5

0.00.2

29,445.00]. 99.81).s

B3 campaigns 89 Ad sets
+ Create 1] 11 v # Edit & A/Blest
Off / On Campaign Name = Delivery
® Q4 Heliday Retargeting - Global ® Active
° 5aas Free Trial - US/UK ® Active
) New Product Launch Awareness ® Active
® Lead Magnet Ebock - Europe ® Active
® E-commerce Remarketing - High Value  » Active
L ] Saudi Leads Campaign 4 | Movember @ Active
® Saudi Leads Campaign 1 October 2023 » Active
® India Leads Ad 23 September & Active
™ India Leads Ad 23 September ® Active
® Iraq Leads Campaign ® Active
® India Ad Malayalam ® Active
. India Leads Campaign 18 Sep ® Active

Al ViewCharts  / Edn (B Duplicate @

Results from 43 campaigns @

Massive Growth over Q4 2024

8,750,000

7,000,000

400,000

300,000

Impressions (Millions)

200,000

100,000

Oct

©] Ads
More ~
- Results = Cost per Result =
54311 §1.95 2
otbookk Leads | Per On-Facebook Le
$1.95 »
o On-Facebook L.
5195~
Facebook Leads  Per On-Fa kL
+ 1,369 $4.13 2
Facebook Leads  Per On-Facebook Le
35 Sz~
Leads Per On-Facebook Le
69 57.42 »
34 5109 ~
coliLeads  Per On-Facebook Le
242 $1.86 A
Facabook Loads  Per On-Facebook L
8 9.35
F i Leads onF ok Lo
% 21 51.46
F Leads On-Facebook L
$1.49

325,000

G Facebook Leads  Per On-Fa

M Columns: Lead -

E Breakdown v

Amount Spent = Budget

$110,000
$110,000 »
$110,000 ~
362.321 2
362.300

511.600 ~
1,060.45 »

2,860,000
7479 A
214.073 »
4,678,003 ~

776.68 »

$22,000.03 »

$25,000 ~

$25,000

525,000 »

$20,000 »

$20,000 »

$20,000 »

$25,000

$30,000

40,000 #
$20.000 »
$20.000

$25,000 A

Daily

Oct 2024
Impressions

A Thousands)
/ ® Clicks

Maximum: Oct 1, 2024 - Jan 15, 2025

® Reports + (3

Reach = Impressions =
2,500,000 8,750,000
2,500,000 8,750,000
1,500,000 8.750,000

21,862 35487
9,849 23,195
9,849 23,195

13919 36,301

110,150 206,842
2,541 207
20415 27,346
129,314 551,314
17,966 26,504

830,5774

ounts Center

2533374

Impressions -8 Clicks -8 Thousands

1,200

1,000

800

600

Clicks (Thousands)

400

200

Jan
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] . |
Llnkedm | B2B Lead Metrics

sored

CloudB2B Marketing SaaS [otallesEEeEne e

Last 30 Days v

dull 2,345

z Conversion Rate
Scale Your ()
B2B Reach. 3 | 1 5 A’

Generate .
High-Quality : Cost Per Lead

Leads with Our
Cloud-Based $ 2 2
Platform. c

Leads Over Time

Transform Your Marketing
Outreach.

Get a free trial and start converting.

1236
1108
Trusted by industry leaders. gre
1,500+ Sign-ups! o g I

FEB MAR APR MAY JUN JUL

Cost Leads

Total Impressions

100k

Portfolio
Highlights

all T -

2 @ Keyword Rankings

mybrand.com

Domain: mybrand.com ~
Traffic Change

Keyword Position (Est)  (30d)

QCENATEERN  Impressions  Avg. CTR Avg. Position

WiV 45M 2.8% 6.5 se0 sirategy ‘ o
+350% agency Pos: 1 15.5k +3
1,245,678 digital

marketing roi Posi2 121k

organic traffic
growth 9.8k

content
marketing
services

local seo
expert

link building

seo
consultant
0
Jan  Mar May Jul Sep

Dates keyword

research tool Pos:2

Urban Threads Today v Traffic Analytics

Sales Traffic Overview - Past 7 Days

$23,450.75 +316% 1 M ' 31,890

Sessions by Source
Total sessions

Orders: 189
Online store sessions: 5,120

Conversion Rate: 3.69%
Session Breakdown

Summary chart pirect (NG
100K - ST

0 Search
Soon G am N

Referral

Today's Activity
Devices: Mobile (62%), Desktop (38%)

Top Referral Sources
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Testimonials
>lient Feedback

"Working with Borcelle
has transformed our
online presence. We've

seen incredible results!”
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Contact Al
Getin Touch

€ +92318 6502654

f contact@alifaraz.site

€ www.alifaraz.site
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Ali Faraz: Your Partner
INn Measurable
Growth.
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